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The article contains a brief analysis and calculations to assess the contribution of factors 

of production and aggregate factor productivity to the economic growth of Kazakhstan using the 
analytical and production method of decomposing GDP growth, taking into account the factor 
“natural resources” for 2010-2017. The main factors that stimulate economic growth are 
identified and recommendations for ensuring sustainability of growth are proposed. 

Keywords: contribution of production factors to economic growth, total factor 
productivity, production and analytical methods of decomposition. 

 

1            
     ( ) -    2018-2020   : 

«            
    ( , ,   

)        ».  
 AP05132465.



8

   
« », « »  «  

 » ( , 
TFP — total factor productivity)   

   ( ) 
    

 .  
    

    
    

  
  -   

 ,   
       

    
 .   

,      
    

   ,   
    
      

    
 (  (Solow 1957),  

(Denison 1962),    
(Griliches, Jorgenson 1972))   
[1-4].     

   
,    

  , 
      

. 
  ,   

   
    (  

 )   
  (   
  –  ). 

  
     

    
      

    
 [5] 

 
.  

  (1) 
,  
 –   

    
( )   

( ), 
 –    

    
  ( ), 

 –    
   t, 
 –   

, 
 –    

 ,   
. 
 

   
    

     
   .    

   
     

.   
   

   
   

   
 .  

   
   

   
  

    
 ,    
   

  [5]. 
     

     
   

 . 
 
 
 
 
 
 
 
 
 
 
 
 

 
 



9

 

2000
2001
2002
2003
2004
2005
2006
2007
2008
2009
2010
2011
2012
2013
2014
2015
2016
2017

 

-3,0

0,0

3,0

6,0

9,0

12,0

15,0

 1 – 
  

  

2000
. 

 2 599,
 2 950,
 3 240,
 3 541,
 3 881,
 4 257,
 4 713,
 5 133,
 5 302,
 5 366,
 5 757,
 6 183,
 6 480,
 6 869,
 7 157,
 7 243,
 7 323,
 7 623,

 
 

 
 

 
 1. 

  2001-2
 

 1 – 

 

13,5

9,8

2001 2002

 
 

 
 

., 
. 

 

,9 
,9 
,1 
,4 
,4 
,9 
,5 
,0 
,3 
,0 
,7 
,8 
,6 
,4 
,9 
,8 
,5 
,8 

 –  

 
 

  20
 

 
2017  

 –  

9,3 9,6 9

2003 2004 20
TFP

 
  

 
 2000
. .

2 159,0 
2 433,9 
2 783,3 
3 159,4 
3 405,4 
3 627,6 
4 185,8 
4 997,7 
5 800,0 
6 531,4 
7 401,4 
8 032,7 
8 480,1 
9 058,9 
9 794,4 

11 304,5
12 399,6
12 705,6

 , 

 
 

001-2017 

 
 6

 , 
 

9,7
10,7

8,9

005 2006 200

 

  
  2000

 
, 

0 , 
20

 

 
  

. 
  

 
6,5%  

 
   

9

3,3

1,2

07 2008 2009

 

L

-2017 . (

  
000 , . 

420,5 
478,3 
527,2 
577,8 
686,0 
840,0 

1 027,6 
1 125,0 
1 246,1 
1 245,2 
1 401,5 
1 566,4 
1 557,8 
1 718,9 
1 806,4 
1 651,0 
1 330,8 
1 434,7 

 

«

 
 

 

7,3 7,4

2010 2011

  

 
  200

 
 

 
. 

6
6
6
6
7
7
7
7
7
7
8
8
8
8
8
8
8
8

  2,
. 
 

 
 

 

4,8
6,0

4

2012 2013 20

 , . .

K

 
00 .) 

 
, . 
. 

6 201,0 
6 698,8 
6 708,9 
6 985,2 
7 181,8 
7 261,0 
7 403,5 
7 631,1 
7 857,2 
7 903,4 
8 114,2 
8 301,6 
8 507,1 
8 570,6 
8 510,1 
8 433,3 
8 553,4 
8 585,2 

,93  
 

. 

 

» (TFP). 

  

4,2

1,2 1,1

014 2015 201
Y

 

 
 (

2000 .), 
16,2%
16,2%
16,3%
16,3%
17,7%
19,7%
21,8%
21,9%
23,5%
23,2%
24,3%
25,3%
24,0%
25,0%
25,2%
22,8%
18,2%
18,8%

 

, 
 

2,3

1,6

2,74,1

6,5

6 2017 2001-17

 

  
 

 
% 

% 
% 
% 
% 
% 
% 
% 
% 
% 
% 
% 
% 
% 
% 
% 
% 
% 
% 

 
 

 
 
 

 

 

0

4

8

12

16

7



10

    2001-2017 . 
 TFP  2,7   

(40,9%  ).   , 
     

/ ,    
TFP  ,   
     , 

     
  

.   ,   
,   
 ,   
 :   

      
  2,3   

(35,3%  ).   
      

     
    

  . 
 30%    

    
,    

   ,  
   
   
.   

     
      

    
   . 

     
     , 1,6 

   23,8%   
. 

 .   
     

    
  

 - . 
 

   
   (2) 

 
 Y   

, K –   
( ), L – ,  A –  

  ( ), 
     
,    

      
 ,   

,    
-  . 

  t  . 
   
     

     
  (  

   ). 
 , 1–   

     
  (  

   ).   
    

    
    

 . 
    

     
    ,  

       (  
 ).  

,    
,     

     
,    

. 
 

 
   (3) 

 
    

 (3),      
    

     
     

    
 : 

 

 
   (4) 

 
  (3)  

     
     

 : 
 

 
   (5) 

 
,     

     



11

   , 
   1  

  (2)-(5).   
    

    
   

Eviews.    
   

     
  ( )   

 1.  ,  
  ,  

    
,    

 .   
    

    0,22.   
  

   
  . 

,  , 
   

,     2001-2017 . 
      

TFP (2,6 . .  40,0 %  )  
 (2,4 . .  37,0 %  

).    1,5 . .  
23,0 %  . 

 
 

 –   ,   
 2 –        

 , . . 
 

 ,   
    

    
,   

 . 
  

  
   – 

   – ,  
  .   

   
,   60-65% 

    
     
. 
  ,    

(5)    
      

2001-2017 .  ,   
     

      4,6 

. .  70,0%   
  (6,5%). 

  
     

«  » 
  ,  2001-2014 . 

     
      

 ,   
    . 
    
    

«  »    
 : 

 

  
   (6) 

, Rt –  , 
   ,  , 

   ,  –  
     . 

2,4
1,5
2,6

13,5

9,8 9,3 9,6 9,7
10,7

8,9

3,3

1,2

7,3 7,4

4,8
6,0

4,2

1,2 1,1

4,1

6,5

0

2

4

6

8

10

12

14

16

-3,0

0,0

3,0

6,0

9,0

12,0

15,0

2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2001-17

     , . .

TFP L K Y



12

.
2017

 42

2016

 

 
23,0%

 
 

 
 

 

 
 

  
 

 
 

   20
7 . 

 
2%  

 
6   .
  

 
  200

 
%. 

 
 
 
 

 
 

 
 

 
 

 

 (

 
  

 
  

  
 

000  
  

 
 

  
  

., 
 

 
00-2016 

 

 , 
 

  
  

  
 ( ), 

, 
 

 
 

 

 –  
 4 – 

  
 

(6): 

  
 

 , 

  200
 

 
  

 2,4  
 86,0 .

 
  4,6 

 – 2,0 
 
  

  
,  

 
  

  

 
 

 

 ( ), 

 
 

 
  

 

 , 

 
, 

 
(7) 

, 
   
00-2017 

 
 . 

 
 35,3 

.   
 

,  – 
. 
  

 2000-
, , 

 
 [7].  

 
 

 
  

 
  

  
. 

  
 , 

 
 

  
 (  

 
  
   

, 
 

 

 
. 
 

 

 

 

 
 

 
 , 
 

 

 
. 

 
  

 

, , 
 

 
 , 

  
 

 
  

 
 

 ( , 
 

 
 . 

 
, , 

 
, 
 

 2001-20
 

 
 

  
 

 2 
 
  

-
 

 
 

  
. 

  

 
 

, 
 

 

 
:  

  
,  
 

) 
  

 
 

 
:  

017 . 
 

  2001-2
  

 
 2001-20

. ., . . 
 

 
 
 

  
, 

 

  
 

 

 
 

). 
 

 , 
  

, 

 
 

, 
  

 

 

 
30,0% 

 
2010 . 

 
 .

17 . 
 

. 

 

 41,0% 

  

 
 
 
 
 
 
 
 
 
 
 
 
 

 
, 
 
 
 
 

. 

 
  

 
, 
 
 
, 

  
 
 

  

 
 

 



13

  
    

    
    

. 
   ,   
     

    
 .   

       
  ,    
    

   .  
     

,     
      

     20%-26%. 
   

    
     

.  ,   
      

   .   
,     

    
 . 

 ,  
     

 . 
 ,   

    
 ,    

   
  , 

     
   (  

, , ), 
    

      
   2000-2015  [6]. 

    
     

( ,  )   
     

 (   
 – .  10).   

    
    

,    
  . 
  ,  

,   
 ,   

 :    
(2002-2007 .)    

   . 
     2008-

2015 .     
    

   . 
    

( ,     
)       

,   .   2002-
2015      

 (  6%)    
   1  

,    
 .    

 2 . .  
    

  .     
2002-2015 .     
3 . ., . .  ,   

. 
.    

    
 .  

,   
   2001-2017 . 

    , 
    

.  ,   
    18  

 ,  ,  
  ,  

   
  .  

  
      

  , 
     

,  
     

  
. 

   
   
 .  ,  

   
    
   ,  

 .   
    

   . 
- ,   

   
      

 ,  
      



14

     
,    
  ,  

     
. 

,     
    
  , 

   

 , , 
    

,   ,   
   :  

 ,  
. ,  

    
     

. 
 

   
 
1. Solow, Robert M. (1956). "A contribution to the theory of economic growth". 

Quarterly Journal of Economics, 70 (1): 65–94. 
2. Solow R. M. Technical Change and the Aggregate Production Function / R. M. 

Solow // The Review of Economics and Statistics. – 1957. – Vol. 39, No. 3. – P. 312 320; 
3. Griliches, Jorgenson (1972) – Griliches Z., Jorgenson D.W. Issues in growth 

accounting: a reply to Edward F. Denison // The Survey of Current Business. 1972. Vol. 52.  
5. . 65–94; 

4. Denison E. F. The Sources of Economic Growth in the United States and the 
Alternatives Before Us / E. F. Denison. – New York : Committee for Economic Development, 
1962. – 308 p; 

5.  . .        
//  . . . . :.–2003. – 3-4 (21-22). 
– .26-35; 

6. World Bank, Macroeconomics and Fiscal Management Global Practice 
(P160068): Two-stage Growth Decomposition Analysis for Kazakhstan, the Kyrgyz Republic, 
and Tajikistan, 2016. 

7. http://databank.worldbank.org/data/reports.aspx?source=2&series=NY.GDP.TOT
L.RT.ZS,NY.GDP.PETR.RT.ZS,NY.GDP.NGAS.RT.ZS,NY.GDP.COAL.RT.ZS,NY.GDP.MI
NR.RT.ZS,NY.GDP.FRST.RT.ZS# 
 



15

     –    
    

 . ., . . ., ,    
 «    »,  
 .,   «    

                         »  
 

 2000-2016     
     .  

         
    ,    

     ,    
       

.  .    
    -    

,        
    4.0     

   .      
       

  . 
 :    , ,  

,  ,   
 

        
      2000-2016 .        

       ,    
        

 ,   ,       
       –  
     . ,   

       
        

 4.0,    ,  
 ,      

.        ,  
    ,   

 .  
 :     , , 
 ,  ,  . 

 
The article discusses the trends in the formation of gross fixed capital formation of the 

Republic of Kazakhstan for the years 2000-2016. A comparative analysis of the gross fixed 
capital formation rate for individual countries of the world is given, where in developed 
countries the process of efficient use of gross accumulation is carried out through innovation 
and the introduction of high technologies, while in the Republic of Kazakhstan the level of 
accumulation is determined by the dependence on export of mineral resources innovation 
activities. It was noted that the main goal of the state innovation policy of the Republic of 
Kazakhstan is to achieve economic growth through the use of the new technological order 4.0, 
which provides a technological breakthrough, increase the competitiveness of the economy, and 
improve the potential for accumulation of fixed capital. The article presents technological orders 
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by periods, characterizing the development of the industrial technological mode of production, 
which provided breakthrough technologies. 

Keywords: rate of gross fixed capital formation, innovations, technological structures, 
digitalization of the economy, fixed assets. 
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,      
 [9]. 

   
    

.   

   
    

 .   
,     

      
  (  

2).  
 2 

          
                                                                               

 2000 2005 2010 2015 2016 
 17,32 27,96 24,33 22,88 22,37 

 23,04 22,77 17,98 19,81 19,50 
 22,99 19,07 19,44 19,94 20,13 

 21,49 21,78 22,10 21,59 21,95 
  17,44 18,04 21,63 19,26 19,54 
 23,14 23,00 21,91 20,41 21,56 

 20,39 21,03 18,91 29,71 29,31 
 25,21 22,34 19,98 23,43 23,15 

  31,71 30,95 30,57 29,39 29,68 
  
 

32,94 39,53 44,56 43,13 42,43 

 24,81 33,31 34,95 30,70 28,21 
 23,14 41,31 18,17 27,83 24,82 

 25,20 26,52 39,34 28,65 23,94 
 

: GDP by Type of Expenditure at current prices // National Accounts Estimates of Main 
Aggregates | United Nations Statistics Division. 
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21,6%   23,1%.   

    
     21,5% - 

22,1%.      
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   .   
    2,  

    
   29,3%  2016 .  
  20,4%  2000 .  

     
    
     

 .    

    
    

      
   45% .  

   (  
2),      
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     42,4%  2016 . 
   32%  2000 .   

    
  35%    2010 .    
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      17,4%  

2000 .  19,5%  2016 .,    
23,1%  24,8%,     

  25,2%  23,9%.   
   

     
  

.     
     

    
   

 , 
  

     
.    2 
,    

    
,    . 

,      
   2005 – 2009 .    27 

– 30%,   2010   24,3%  22,4% 
 2016 .     
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     – 
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 ,  , 

 ,  
    ,   
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   .  
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   , 
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,   
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   3 
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   ,    
59%  2000 .  66,9%  2016 .  

  
   

   
   

   
,    

    
     

,      
2016 . 74,9%.   (48,2%  
2016 .)      

  
   

    
 .    

   
   16,7%  2005 .   

2016 .,    42,3%  2016 .  
  36,8%  2000 .,  . 

    
    

    14,9%  2000 .  8%  
2016 .,    
17,9%   2005 .  15,3%  2016 .  

  13,1%  2000 .,     
   

 . 
    

    
 .    

     – 
 ,   

 ,   
.      

3,    
     

     
;    

,      
5,3%  2000 .  21,8%  2016 .,  

    2,9%  
22%,       4,4%  
5,1%      

.    
      

 ,   

     41,4%  2000 . 
 21,1%  2016 .     

  .   
     

   
  . ,  

      
55,6%  2016 .    43,1%  
2000 .,      

  13,7%  
 13%.       

   3 
,     
    

 . , ,  
 ,    

     32,4% 
 2000 .  16,5%  2016 .  

   
     

  4,3%  2000 .  17,4%  2016 ., 
    2010  2015   

   33,1%  29%.  
    

     
   58%  40,1%,  

  ;  
    26,7%  

7,7%.  
 ,   

     
  

  ,   
  

  .   
    

   
   .  
   

     
    , 

   
 . 

  
    

  
 . 
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  2001 2005 2010 2015 2016 
  75,3 84,2 85,4 81,9 78,4 

 (  ) 55,2 73,3 83,9 54,5 58,5 
  75,3 76 74,5 78,6 77,2 

  ( )  
  85,5 91,4 89,2 90,4 88,1 

  ( ) 87,7 89,5 63,2 75 76,9 
     19,8 30,4 49,3 42 43,6 

      
 (    ) 38,7 40,7 41,4 31,9 38,1 

,       
     7 16,7 30,8 21,9 32,4 

-     
  ;  

( ) 
70,3 63,5 40,1 37,1 98,7 

 22,5 23 23,9 18,8 34,7 
  8,5 28,2 81,3 54,1 59,7 

 12,1 78,7 74 68,9 60,4 
 22,5 45,2 61     

 (  )       59,1 65,3 
    

 38,7 61,8 38,6 17,4 17,2 

  ( )   
(  );  

 
37,3 58,9 75,1 67,5 65,7 

 99,6 68,8 81,6 88,5 93,6 
 81,2 99,8 99,7 97,4 93 

 99,2 98,3 13 98,8 70,2 
 50,8 76 88,3 65,9 44,1 

  , 
 79,9 76,8 79,7 79 78,3 

  100 87,8 76 76,4 76,5 
  75,3 58,1 45,6 71,5 79,8 

     
  10,9 1,9 29,8 32,5 40,8 

  97,9 97,8 50,6 16,2 18,8 
 , 

     
, -, 
  

  

65,7 62,6 73,6 15,9 25,8 

:   2016  ,  2017, . 322-323,    2014 ,  
2015, . 317-318,   2007,  2007, . 231 - 232,   
2004,  2004, . 270.   
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    2014 . 
   4 ,   

   
    78,4% 

 2016 .    75,3%  2001 ., 
 77,2%   75,3%,  

88,1%    85,5%. , 
  

   
 ,     

,     
    

  ,   
 . 
  ,   

    
,     

,  ,   
   78,3% 

 2016 .,     
76,5%,     
79,8%.  

   4 ,  
  

     
 ,  

     
. ,   

   
     

  43,6%  2016 .  
  19,8%  2001 .,   

  38,1%    
38,7%,  ,     
32,4%    7%.  

   
  

   

   97,9%  
2001 .  18,8%  2016 .,   

  65,7%   25,8%. 
    

    
   ,   

   
   8,5%  2001 .  

59,7%  2016 .   10,9%  40,8%.   
      

   
    ,  
   

   
    

.       
    40%  90% 
  ,   

 70%   , 61%  , 
40%   [10].    

    26,8%  2016 . 
   10,5%  2005 .,   

   [11].  
    

   
   

. 
 ,   

    
    

,     
  .   

     
 ,   

  
 ,  

   
   

,      
  .  

   
    

( . 5)    
     68,9%  

2000 .  42,3%  2016 .   
   

 . 
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  2000 2001 2005 2010 2011 2012 2013 2014 2015 2016 

 , , 
   0,00 0,88 1,88 2,41 1,13 1,41 1,51 1,17 1,03 0,80 

 
  

31,11 43,69 41,28 38,83 42,04 43,97 45,86 45,56 43,40 45,24 

     31,11 39,25 37,92 33,61 38,42 39,86 41,58 41,08 38,47 39,71 
  

 
 

0,00 4,44 3,36 5,22 3,62 4,11 4,29 4,47 4,93 5,52 

 68,89 52,99 42,29 42,68 48,85 44,98 43,25 43,93 44,69 42,25 

    0,00 0,00 1,02 0,57 0,82 1,03 1,17 1,14 1,67 2,02 

   
 0,00 2,44 13,54 15,19 6,91 8,34 7,93 7,95 8,99 9,49 

  
0,00 0,00 0,00 0,32 0,24 0,27 0,28 0,25 0,24 0,20 

  100,00 100,00 100,00 100,00 100,00 100,00 100,00 100,00 100,00 100,00 
:  «  – »     2000, 2001, 2005, 2010-2016  

//       , www.stat.gov.kz  

  
   

    
   -

   
 ,  

    
.     

    
     

,     
  18,4%  2016    

14,1%  2001 .,   
  7,1%   

0,8%.     
    
,     

,    
  12,9%  2001 .  5,6%  

2016 ., ,   
  5,8%  3,1% [12]. 
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 . 
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     ,   
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This article discusses the macroeconomic trends in China. The United States introduced 

import tariffs on goods from China in September of this year. China, in turns, also introduced 
tariffs on American goods. At the end, these measures negatively affected the economies of both 
countries. China’s economy slowed to 6.5% year-on-year in the third quarter of 2018 from 6.7% 
in the previous quarter. Despite this, the Chinese government supports firms experiencing 
difficulties, as well as citizens of their country in order to maintain stable economic growth. It is 
expected that in 2019, the growth rate of the Chinese economy will slow down even more, but by 
2020, analysts predict a reverse trend. 

Key words: China, macroeconomics, analysis, GDP growth rates, trade war, tariffs, 
export, one belt, one road, BRI, forecasts, economy 

 
The United States introduced tariffs on 

$200 billion worth goods produced in China 
in September, 2018 [1].  This led to an overall 
increase of $250 billion in the value of these 
goods. The US Government plans to increase 
tariffs to 25% on 1st of January, 2019 if China 
continues the dispute. In response to these 
actions, China also imposed tariffs on $60 
billion worth goods produced in the United 
States. The trade conflict has affected both 

parties, end continuing negotiations have no 
results. 

The trade war of China and the United 
States had a negative impact on the Chinese 
economy and slowing down the growth to 
6.5%  year-on-year in the third quarter of 
2018 [2]. Despite the economy slowdown, the 
Chinese government claims that they have 
enough tools to counter the effects of the 
trade war. The unemployment rate in the third 
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quarter fell to 3.82% year-on-year, which is 
lower compared to the previous quarter 
(3.83%) and became a historical minimum of 
unemployment rate for the past 16 years [3].  
Domestic consumption has been one of the 
main drivers of the Chinese economy, end in 
the third quarter of this year, the value of 
domestic consumption has declined 
significantly and resulted in economic 
slowdown.  

According to the State Council of the 
People's Republic of China, China reduced 
import tariffs on 1,585 taxable items in 
November 1, 2018, which is about 19% of all 
taxable goods that are imported to China [4]. 
This measure is aimed at reducing the costs of 
Chinese enterprises and supporting 
households.  In addition, the government 
actively stimulates the development of 
infrastructure to support the Chinese 
economy. At the beginning of 2018, about 
$116 billion were invested in the 
development of railways, as well as $286 
billion on highways and waterways [5]. 

The National Bank of China reduced 
reserve requirements for corporate banks by 
1% in September of this year and also 
devalued the yuan to 6.91 yuan per US dollar 
[6]. This was done to protect the economy 
from the trade war effects and promote 
further growth of the economy. China also 
reduced the tax burden on small and medium 
enterprises to support enterprises that faced 
challenges in the trade conflict [7]. 
Additionally, the Chinese government 
announced a reduction of tax burden on 
Chinese citizens that includes tax deductions 
on educational expenses, parenting, support 
of elderly people, loans and rental housing, as 
well as medical support [8]. Along with the 
fiscal and monetary policies, China is also 
planning to make the “negative list” of 
sectors, in which foreign companies are 
prohibited or limited  to invest [9]. This 
measure allows investors to avoid mandatory 
government approval and invest in any sector 
that is not in the “negative list”. 

In 2018, the Chinese government is 
planning to make a transition to a new 
regulation of financial system that would 
make the economy more open to the 
investments, and stimulate further economic 

growth [10]. The Chinese government 
continues to focus on environmental 
protection. According to the Ministry of 
Ecology and Environment, country's natural 
resources, as well as forest restoration and 
arable land will be under close control of the 
government. In 2018, China actively 
continues to reduce poverty and improve the 
standard of living. For these purposes, the 
government allocated about 106 billion yuan 
from the state budget [11]. The government 
also implemented a program of medical 
assistance for the poor in rural places, which 
helped 5.81 mln families to overcome poverty 
threshold.  

Gross Domestic Product 
According to the State Statistics 

Committee, China's GDP growth rate slowed 
down to 6.5% year-on-year in the third 
quarter against 6.7% year-on-yearin the 
previous quarter, which is the lowest GDP 
growth rate since the first quarter of 2009 
[12]. Bloomberg analysts expected a 
slowdown of 6.6% in September quarter.  

According to preliminary data, the 
total GDP in three quarters reached 65.09 
trillion yuanor 6.7% year-on-year. GDP 
growth still remains within the target of 6.5% 
set by the Chinese government. On a 
quarterly basis, China's economy showed an 
increase of 1.6% slowing down from 1.8% in 
the previous quarter [13]. 

As mentioned earlier, the trade war 
had a strong impact on Chinese economy in 
the third quarter of this year, especially on the 
manufacturing sector. Caixin manufacturing 
PMI came in at 50.1 in October 2018 which 
was higher than the last month PMI (50.0) 
[14]. The Caixin General Services PMI fell 
sharply to 50.8, while in the last month PMI 
was equal to 53.1. Despite the decline of 
Services PMI, China's exports continued to 
grow and in October equaled to 15.6% year-
on-yearagainst 14.5% in September, and was 
higher than the consensus of 11%. This was 
due to the fact that firms sought to increase 
the number of shipments to the US before the 
tariff increase in January 2019. 

 Chinese firms expressed a weak level 
of optimism for coming months of 2018. The 
NBS Manufacturing PMI came in at 50.2 in 
October 2018 lower than the previous month's 
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value of 50.8. The October index of NBS 
Manufacturing PMI was the lowest since July 
2016. The main reason is again the trade war, 

and a strict policy of environmental 
protection. 

 
TradingEconomics.com 

 
Graph 1 – GDP of China from 2008-2018 
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Graph 2 –China Caixin Manufacturing PMI (2013-2018) 

 
Inflation Rate  
China’s inflation rate was has not 

changed in October and was equal to 2.5% 
year-on-year. October inflation rate was in 
line with the expectations of analysts, but 
remains below the government-set target of 
3% [15]. The increase in price of non-food 
products in October was 2.2% year-on-year 
versus 2.4% in September: clothing price 
(from 1.2% year-on-year to 1.4% year-on-
year), transportation and communications 
(from 2.8% year-on-year to 3.2% year-on-

year), education, culture and recreation (from 
2.2% year-on-year to 2.5% year-on-year). 
Food prices slowed down to 3.3% from 3.6% 
in September, which according to the 
Department of State Statistics, was caused by 
a decline in domestic demand. On a monthly 
basis, inflation was 0.2% lower than the last 
month inflation rate. Core inflation, that 
excludes food and energy products, increased 
by 1.8% year-on-year from 1.7% in the last 
month. 
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Graph 3 – Consumer Price Index (2013-2018) 

 
The producer price index (PPI) grew 

weaker in October (3.3% year-on-year) than 
in September (3.6%), which was in line with 
the expectations. The October PPI was the 
lowest since March 2018 [16]. One of the 
reasons for PPI decline was the slowdown in 
domestic demand that had additional pressure 
on Chinese economy along with the trade 
war. According to the head of the People’s 
Bank of China, they have sufficient number 
of monetary policy tools that can counter the 
negative effects of the trade war. 

Employment and Unemployment  
Unemployment rate in the third 

quarter was equal to 3.82% versus 3.83% in 
the previous quarter [17]. This level of 

unemployment is the lowest in the history of 
China, despite the negative impact of the 
trade war. 

The number of unemployed people in 
the third quarter decreased to 9.68 million 
from 9.69 million in the second quarter of the 
same year [18]. Unemployment rate in urban 
areas rose to 4.9% in September, which is 
0.1% lower than in previous month. The 
number of migrant workers increased to 
181.35 million people in the third quarter, 
which is 0.9% year-on-year increase [19]. 
The Chinese government created 13.5 million 
jobs in 2017 and plans to create 11 million 
jobs in 2018 [20]. 

 

 
TradingEconomics.com 

 
Graph 4 – Unemployment rate (2013-2018) 
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RMB exchange rate  
Chinese government decided to 

implement a devaluation policy once more to 
overcome the effects of the trade war [21]. 
The Central Bank of China lowered the Yuan 
to 6.91 per US dollar in October of this year, 
which is the lowest level of Yuan since 
January 2017. The government believes that 
devaluation will support the export amid 
declining growth. The RMB exchange rate in 
November 2018 was 6.94 per US dollar. 

Chinese Yuan strengthened in the first 
quarter of this year and was equal to 6.44 per 
US dollar in January, 6.316 per US dollar in 
February and 6.30 per US dollar in April [22]. 
However, since Maythere has been a reverse 
trend. The RMB exchange rate was 6.38 per 
US dollar in May and 6.46 per US dollar in 
June. Given the increased volatility of the 
Yuan in the third quarter, experts presume 
that the Yuan could reach the level of 7 per 
US dollar. 

 

 
Investing.com 

 
Graph 5 – RMB exchange rate (Jan-Nov 2018) 

 
Fiscal policy  
The Ministry of Finance of China 

announced a proactive fiscal policy to 
stimulate the economy. The Chinese 
government lowered budget deficit target to 
2.6% of GDP, which is lower by 0.4% than in 
the last year [23]. 

The Chinese government also raised 
the threshold for citizens’ non-taxable income 
on November 1, 2018 to stimulate 
consumption in the economy. It is planned to 
provide tax incentives to small and medium 
enterprises [24]. The amount of tax payments 
will decrease to 1.3 trillion Yuan, which 
would reduce the costs and increase the 
competitiveness of these enterprises in the 
market. 

General budget revenues decreased by 
3.1% year-on-year to 1.57 trillion Yuan in 
October [25]. Central government revenues in 
October were equal to 768.4 billion Yuan, 

which is  a growth of 7.1%, while local 
budgets revenues were equal to 804.3 billion 
Yuan.During the first ten months of 2018, 
general budget revenues increased by 7.4% 
compared to the same period in 2017 and 
amounted to 16.1 trillion Yuan. Budget 
expenditures were equal to 1.2 trillion Yuan 
that is 8.2% higher than in October 2017.  

Monetary policy 
According to the People’s Bank of 

China, the amount of new loans in October 
2018 fell to 697 billion Yuan ($100.2 billion) 
[26]. Last month, it was equal to 1.38 trillion 
Yuan, while Trading Economics analysts, in 
turn, predicted the decline to 874 billion 
Yuan. Consumer loans, which are about 
80.9% of all new loans, fell to 564 billion 
Yuan in October from 754 billion Yuan in 
September. Corporate loans decreased to 150 
billion Yuan this month from 677 billion 
Yuan in the previous month. 
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The Chinese government has decided 
to reduce lending rates because of the 
slowdown in economy and the trade war with 
the United States. The Premier of the State 
Council of China promised that in the fourth 
quarter of this year, he would reduce the 
interest rate on loans by 1% for small and 
medium-sized businesses [27]. 

China's foreign exchange reserves in 
October decreased by 1.1% compared to 
September 2018, and were equal to $33.9 
billion, which is the minimum value since 
April 2017 ($3 trillion and $53.1 billion) [28].   
According to the official representative of the 
State Administration of Foreign Exchange 
(SAFE), this was due to the dramatic changes 
in the exchange rates and values of assets, 
which have become more volatile. 

Balance of Payments  
China's current account surplus in the 

third quarter reached $16 billion, which is 
200% higher than in the previous quarter 
[29]. According to the official representative 
of SAFE, China’s balance of payments 
remained stable in the third quarter. 

Despite the trade conflict between 
China and the United States, China’s trade 
balance surplus increased to $34.01 billion in 
October of this year compared to the same 
month of 2017, despite the expectations of 
$35 billion [30]. As it was mentioned before, 
analysts also predicted the slowdown in the 
economies of China and US, which according 
to the WSJ, was one of the reasons for the 
announcement of $3 billion US bonds sale by 
China [31]. However, China is reluctant to 
sell off the remaining bonds. China is the 
main holder of US bonds which means that 
the large-scale bond sales can negatively 
affect not only the US economy, but also the 
economies of other countries. 

International trade  
China's exports grew by 15.6% year-

on-year and amounted to 217.28 billion US 
dollars in October, which was higher than 
analysts' forecasts of 11% [32]. Export 
growth in the third quarter can be explained 
by the desire of exporters to supply a larger 
amount of goods before the increase of US 
import tariffs on January 1, 2019. 

The increase in export was due to an 
increase in exports of unprocessed aluminum 

and aluminum products by 37.7% year-on-
year (to 482 thousand tons). On a monthly 
basis, it decreased by 3.6% from 500 
thousand tons in September 2018 [33].  China 
is a global producer of steel and aluminum, 
but the US has imposed tariffs of 25% on 
steel and 10% on aluminum. However, the 
devaluation of Yuan supported the export of 
metals from China. Exports of aluminum 
products are expected to grow in the coming 
months because of export tax rebates increase 
on aluminum from 13% to 16% on November 
1 of this year.  

According to the statement of the 
General Administration of Customs, exports 
of electronic devices and production 
equipment increased to 6.91 trillion Yuan 
(7.8%) and accounted for 58.3% of the total 
exports in the first three quarters of 2018 [34]. 
The technological innovation growth is the 
transition of China's production to a new level 
of economic development. Due to the 
growing threats from the US and the economy 
slowdown, the Chinese government is aiming 
at strict regulation of the country's export 
structure to diversify the economy. 

China's imports grew by 21.4% year-
on-year and were equal to $183.27 billion in 
October 2018, which was significantly higher 
than  expectations of 14% [35]. The raw 
copper imports increased by 28.2% year-on-
year to 423 thousand tons, but decreased by 
18.7% compared to September of this year. 
Imports of copper concentrate also increased 
by 14.5% (1.57 million tons), but also 
declined on a monthly basis by 18.7%. Oil 
imports rose by 31.5% year-on-year to a 
record high of 40.8 million tons, while 
imports of soybeans increased by 18.1% year-
on-year (6.92 million tons), but decreased by 
13% compared to the previous month of 6%. 

China's foreign trade with the EU 
countries increased by 8.4% year-on-year in 
January-October, which is equal to 3.68 
trillion Yuan. China’s trade surplus with the 
US declined to $31.78 billion in October. It 
was the first full month after the introduction 
of import tariffs on Chinese goods. The trade 
turnover of China and Russia was equal to 
$28.8 billion in the third quarter (increase of 
23.76% year-on-year), while  in the previous 
quarter it was equal to $5.65 billion. 
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Foreign direct investments  
Foreign direct investments increased 

by 3.3% year-on-year to $101 billion within 
the last 10 months of this year [36]. In 
October, it reached 64.46 billion Yuan, an 
increase of 7.2% year-on-year. Last month, 
the growth of foreign investment was 2.9%. 
Significant increase in foreign investments 
was in the manufacturing sector by 12.4% 
year-on-year, reaching 220 billion Yuan. The 
investments in high-tech projects increased by 
11.4%, and were equal to 22.4% of the total 
investment.  

Investments from the UK increased by 
175.9% year-on-year, from South Korea by 
36%, from Japan by 24%, from Germany by 
31.2%, from France by 19.3% and from the 
USA by only 4,1%. Investment from the 
countries participating in the “One Belt, One 
Road” initiative increased by 11.9% [37].  

The main source of foreign capital 
were the free trade zones in Tianjin and 
Fujian provinces, in which the foreign 
investment increased by 10.5% and equals to 
12.5% of the total investment. Along with the 
growth of foreign investment, the number of 
foreign-capital enterprises has also increased 
to 49.545 thousands, an increase of 89.3% 
year-on-year.  

 
 
 

Predictions 
According to IMF forecasts, the GDP 

growth of China will be 6.6% in 2018, 6.2% 
and 6.3% in 2019 and 2020, respectively [38]. 
While the World Bankforecasts theGDP 
growth of 6.5% in 2018, 6.3% in 2019 and 
6.2% in 2020 [39]. According to OECD 
forecasts, China’s GDP growth rate in 2018 
will be 6.7%, and in 2019, 6.4% [40]. 
According to the consensus forecast of 
Bloomberg, the median GDP growth rate in 
2018 will be 6.6%, and in 2019 it will be 
6.3% (consensus). The main reason for these 
forecasts is the expectation of trade conflict’s 
negative effects that can slowdown the 
Chinese economy even more in the next year.  

However, in 2020, GDP growth is 
expected to accelerate due to economy’s 
transition to high-quality development that 
will help the Chinese economy to overcome 
the critical point of development at current 
level of productivity. In addition, other 
measures such as the reduction of the 
“negative list” will stimulate the additional 
flow of investment to the Chinese economy. 
It is also expected that the regulation of 
Chinese export structure, as well as the 
construction of “One Belt, One Road” will 
support exports of China in response to the 
trade war effects. 
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This article justifies the relevance and need for the further development of the export 

potential of agricultural products from Kazakhstan with a focus on the Chinese market. The 
article presents an overview of the main product categories that have the greatest prospects for 
export to the Chinese market, and also considers measures to promote export from Kazakhstan. 

Key words: agricultural market, export to China, export potential of Kazakhstan, export 
policy. 
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The article discusses the development opportunities for Kazakhstan within China’s “One 

Belt - One Road” initiative, as for the largest landlocked country, geographical center of the 
overland part of the New Silk Road. Delivering overland freights in shorter time than the sea 
freights presents significant opportunities for Kazakhstan in terms of capitalization from the 
development of new trade routes. Nevertheless, there are associated risks and challenges that 
require careful attention. 

Key words: One belt one road, infrastructure development, Kazakhstan-China relations, 
economic development. 
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The article considers the process of world urbanization and its impact on the regional 

development. The special role of cities in securing country's economic growth emphasized, as 
evidenced by the experience of developed countries. 

The article analyzes the process of urbanization development in Kazakhstan, starting 
from 1960 to the present. In recent years the state measures to accelerate urbanization in 
Kazakhstan have been aimed at creating conditions for the formation of urban agglomerations 
with cores in Almaty, Astana, Shymkent and Aktobe. 

The authors emphasize the need to strengthen institutional support for agglomeration 
development, increase investment attractiveness and increase the effectiveness of implementing 
urban agglomeration development programs in Kazakhstan. 

 Key words: urbanization, cities, region, standard of living, people 
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канализации, газа и др., уровень жизни 
которых больше приближен к сельскому.  

Ежедневная трудовая миграция в 
города оказывает большую нагрузку на 
транспортную инфраструктуру, создавая 
заторы на городских улицах. 
Существующая сеть автомобильных дорог 
и система общественного транспорта в 
городах требует оптимизации. Создание 
современной мультимодальной 
транспортной системы в агломерациях 
может ускорить процесс реализации 
агломерационного эффекта.  

В городах все еще нет комплексных 
систем сбора, переработки твердых 
бытовых отходов. Все это приводит у 
ухудшению экологической обстановки в 
городах. Согласно статистическим данным 
в период с 2012-2016 годы повышение 
индекса загрязнения атмосферы (ИЗА 5) 
наблюдается в городах Астана (с 3,8 до 7), 
Караганды (с 7,4 до 8), Костанай (с 2,4 до 
4), Семей (с 3,7 до 5,0).   

Темпы строительства жилья не 
успевают за спросом на жилье. Ежегодные 
объемы ввода жилья в городской 
местности растут. Так, в 2017 году в 
городах введено в эксплуатацию 8 804,3 
тыс. кв. м жилья, что в 1,8 раза больше 
уровня 2013 года. 

Несмотря на принимаемые меры, 
проблема обеспечения жильем 
нуждающихся, в том числе социально-
уязвимых слоев населения остается 
острой, количество состоящих в очереди 
граждан на получение жилищ из 
государственного жилищного фонда в 
2016 году составляло 383 тыс. человек11. 

Одной из проблем, сдерживающих 
развитие городских агломераций в 
Казахстане является отсутствие четкого 
разделения полномочий между местными 
исполнительными органами города-ядра и 
прилегающих территорий. Их 
взаимодействие ограничивается 
реализацией совместных проектов и 
заключением меморандумов.  

Развитие агломераций не 
обеспечивается институциональной 
поддержкой. Процессы планирования, 
                                                            
11 По данным, представленным местными 
исполнительными органами на 1 апреля 2016 года. 

проектирования и статистического учета 
не рассматривают агломерацию как 
единого и целого элемента. Нет 
синхронного развития ядра агломерации, 
пригородной и периферийной зоны. Не 
используются механизмы совместного 
взаимодействия города-ядра и 
пригородной зоны. В результате город-
ядро и населенные пункты агломерации 
развиваются отдельно. Экономический 
рост и городской уровень жизни может не 
распространиться на пригородные зоны.  
Это может привести к ускоренному 
развитию центрального города 
(дальнейшее разрастание, нагрузка на 
инфраструктуру, большая концентрация 
промышленных объектов) и неразвитости 
пригородной зоны.  

Необходимо синхронизировать 
программы развития города-ядра и 
остальных территорий городских 
агломераций.  

Институциональная поддержка 
должна охватывать управление, 
инфраструктуру, сферу услуг, рынок труда 
и нормативное обеспечение.  

Необходимо активно привлекать 
зарубежных инвесторов в агломерации за 
счет повышения инвестиционной 
привлекательности. Агломерации, как 
правило, характеризуются более высокой 
долей иностранных инвесторов и 
экспортеров.  

Справочно: 
Данные по Индонезии12 свидетельствуют 

о том, что фирмы, расположенные в районах 
агломерации, на 30% выше общего коэффициента 
производительности по сравнению с теми, 
которые расположены за пределами районов 
агломерации13. Данные средних и крупных 
производителей подтверждают, что средняя 
производительность предприятий, как правило, 
выше в районах, где присутствуют аналогичные 
производственные фирмы.  

Высокая вероятность 
возникновения дифференциации сельских 

                                                            
12 По данным ВБ, МВФ Индонезия занимает 8-е 
место в мире по объему ВВП, 2,52% от 
общемирового ВВП. 
13 Agglomeration and Manufacturing Activities in 
Indonesia. WorldBank/ 
http://siteresources.worldbank.org/EASTASIAPACIFI
CEXT/Resources/226300-1349835451376/Full-PN6-
manufacturing.pdf 
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населенных пунктов агломераций по 
уровню социально-экономического 
развития. В пределах агломераций только 
217 сельских населенных пунктов или 28% 
имеют высокий потенциал социально-
экономического развития.  

Предлагается дополнить целевыми 
индикаторами (KPI) Планы мероприятий 
по реализации Долгосрочного плана 
формирования Астанинской и 
Алматинской агломераций до 2030 года.  

Необходимо ввести статистический 
учет в разрезе агломераций и городов 
(районного значения, моно и малых), 
опорных населенных пунктов, 
приграничных населенных пунктов, что 

позволит проводить на должном уровне 
экономический анализ и прогнозирование 
региональной экономики. 

Учитывая вышесказанное, можно 
сделать вывод, что агломерационное 
развитие может внести свой вклад в 
обеспечение экономического роста.  

Казахстан, как и страны ОЭСР 
должен продолжить оказывать поддержку 
городам и искать способы решения, как 
традиционных городских проблем, так и 
относительно новых вопросов, связанных 
с конкурентоспособностью, экологической 
устойчивостью и развитием инноваций. 

 
 

 
СПИСОК ИСПОЛЬЗОВАННЫХ ИСТОЧНИКОВ 

 
1. Доклад о мировом развитии 2009. Новый взгляд на экономическую географию. 

Обзор/ Международный банк реконструкции и развития/ Всемирный банк 
2. https://data.worldbank.org/indicator/SP.URB.TOTL.IN.ZS?view=chart&year_low_de

sc=false 
3. http://stat.gov.kz/faces/wcnav_externalId/homeNumbersPopulation?_afrLoop=834841

278498689#%40%3F_afrLoop%3D834841278498689%26_adf.ctrl-state%3D1bf2it3y9c_50  
4. Прогнозная схема территориально-пространственного развития страны до 2020 

года; 
5. Программа развития регионов до 2020 года; 
6. Межрегиональная схема территориального развития Алматинской агломерации; 
7. Межрегиональная схема территориального развития Астанинской агломерации; 
8. Межрегиональная схема территориального развития Шымкентской 

агломерации; 
9. Межрегиональная схема территориального развития Актюбинской агломерации;  
10. Стратегия «Казахстан-2050»: новый политический курс состоявшегося 

государства»;  
11.  Концепция по вхождению Казахстана в число 30 самых развитых государств 

мира. 
 



70

 –   :   
 

 
. ,  

   
   

 «   »  
 

  -    . 
       , 

   ,      
 .      
    . 

 : -  ,  ,    
 

     -  
  .   ,    

   ,     
   ,      ,  
 .       

    .  
 : -  ,  

,    
 
This article analyzes approaches to spatial development in Ireland. Basic principles of 

National Spatial Strategy were determined as well as special features of rural and border areas 
development, regions with lower potential, vision of capital development. For development of 
regional program documents the possibilities of applying Irish experience were considered. 

Key words: spatial development, regional policy, regional development 
 

    
-  

   
.   

 ,    
     

,  , 
   

      
  .    

    
,  ,   

.      
2009     14 
«  ,    

     
     

 .     
      

14  .    . 
    . 2009 

.

   
  ».   

    , 
   -

  
     

  .  
    

 .     
  (  

 ).  — 
70,2 . ².  — . . 

  – 4,8 . .  
    
  2013-2016 .   2016  

 2,1%.   
 68,9   1 . .  

   
  . 15 
 1,205 . ,  

15 Demographia World Urban Areas. 13th Annual 
Edition (2017.04) 



71

318 . ,   – 3500 
  . .    

 25%  ,  39% 
  .   

     2001 
 (Local Government Act)  85 

.   
  2010   

  ,   
 ,    2008  

 -      
.   2010    

    , 
   

   
  ,  

    
 16.  2015   

      
 25,6% (  1). 17 

      
2015       -

   
,   

   .  -
    
  ,   

     
 .   
   

 ,   
      2015 

    
 .   

   2015    
87,3% —  €46,525   €87,144 . 

    
    . 

, ,   
    10,3% (  

€4,585 ). 
   

,   60 
 ,  

 ,  
     

  IT- ,   
.    

16 http://www.dw.com/ru/ 
17 
https://www.rbc.ru/economics/12/07/2016/578517f49a
794718948163ae

   Intel, 
   -

 Microsoft, Facebook, Google, 
Twitter, Linkedin,  Apple  

    5   
,  2017      

 . 
  

     
    12,5%. 
   

   
 ,   
    

 ,   
 ,  

    
.  ,  
 ,  

    , 
 ,    

  . «   
  , , 

   
,      

    
   , 

      
  , 

      
     

,   -
.».18 

   
   , 
   

.   
   

  (The 
National Spatial Strategy (  - NSS)).  

  
 (NSS)  

19  
     

 20 . NSS   
   , 

     

18  :    
 .  . .- .  . . 

, . . .,  . . . 
 2015 .

19 http://www.irishspatialstrategy.ie/ 



72

    
 .  

  ,  
      

    
; ,  

 ;  
  

 
 1 -         

2006-2016 . 
 , 

 
  , 

% 
   , 

.  , % 

2006 4 273591 5,5 54 306,9 60,8 
2007 4 398942 5,2 61 359,6 61,0 
2008 4 489544 -3,9 61 257,9 61,3 
2009 4 535375 -4,6 52 104,0 61,6 
2010 4 560155 1,8 48 671,9 61,8 
2011 4 576794 3,0 52 224,0 62,1 
2012 4 586897 0,0 49 177,4 62,4 
2013 4 598294 1,6 52 060,5 62,7 
2014 4 617225 8,3 55 899,2 63,0 
2015 4 676835 25,6 62 544,6 63,2 
2016 4 773095 5,1 64 175,4 63,5 

: https://data.worldbank.org/  
 

  
  NSS 

 : , 
 , , 

,    
. 

  -  ,  
  (    
 )  , 

    
, ,  ,  

   
,    

  
. 

     
   , 

,   ,   
     

   
  . 

 -    
,   (  

 )   
 ,  
  

,  
   

.    
   , 

,  / ,  

    
 NSS. 

  ,   
   , 

    
      
     

  
. 

 .    
   , 

   
   ,  

 ,  
    

     .  
     

,    : 
     

    
 «  », 

    
  . 
   

   , 
   

  - ,   
 ,   

      
   . 

   , 
   ;  



73

     
   ,    

  «  », 
    
  . 

   
,  NSS,  
     

  , 
   

     
     

. 
      

,   
    

     
   . 

  ,  
     

    
 ,   
  , 

     
 . 

   
    

   
   

.  
  NSS   

  
   : 

-     
 .    

   
    

     
     

  . 
    
    ,  
     

   
 –    

  . 
-  . 

    
 . , ,  

       
  . 

    

,    
      

 ,     
  - 
,   

.    
  , 

     
   
. 

- .   
  ,   

   -
   . 
    

   , 
 ,   ,   

    
    

    . 
    

 . 
- .  

 ,   
  ,  

 , . .    
   , 

  ,    
  ,   

     
.    

 . ,  
   

,     
   

 ,   
. 

- .   
 NSS    

 , 
 . , 

   
    

   
   NSS. 

 NSS ,  
     

    
 - , 

     
     

  



74

     
.   ,  
,   ,  
    . 

   
 

 1990-  .   
   

20   , 
     

     
  

    
.     

   
  ,   

   .  
     

   
  .  

   
 ,     

    NUTS-2 – 
 ,     
      

,    
    . 

     2000-
2006 .    

    
 , 

« » ,   
     . 

 2000-2006 .   
   

   
 (Economic and Social 

Infrastructure Operational Programme – 
ESIOP).     

 : 
  ; 
  ; 
   

 ; 
  . 

  ,  
   

(     
  457,5  

)  ,   

20 http://ego.uapa.ru/ru/issue/2012/03/01/

,    2007-2013 ., 
  : 

 ,   
   

 ; 
    

 ; 
     

  . 
 2007-2013 .   

    
    (  

   367 
 )  : 

    ; 
     

; 
    

. 
 ,     

    
,   

 : 
 «  »; 
 «  – »; 
 « -   ( )»; 
 «  , 

    
 »; 

 «   – 
»; 

 «  ». 
   

,    
 2007-2013 .,   

   2008 .    
 .  

 « »    
   

.  
  ,   
    

,   
,      
  2014 21: «   

     
,  ,    

-  .  
    , 

  ,   -

21 https://www.esri.ie/news/two-speed-recovery-
spatial-development-in-ireland/



75

,    ,    
   

    
   
  .  

   , 
    

    
.    

 (   
 )  

   
 ».  
     

   
      

  , 
  ,   

    
  .   , 

  ,   
    

,     
 .  

    
   

     
    

.    
   
  , 

     
,      

,    
,  ,  

 (    )  
  . 
   

     
     

  
  

   
      

   
,    

,    
   
  . 

  ,   
 ,  ,   

      
    

      
  

    
 NSS  , 

     
,    

     
  

 .   
    

  ,   
  , , 

,  , 
  , 

   ,    
      

.  
 ,   

    
  ,   

   .  
  «  – » 

 ,   
  

 . 
   

     , 
     

,     
    

     
    ,  

   . 
   

,     
  ,  

 ,    
   .  

      
     

.    
    

 ,   
  , 

    
,    

    
 (  2).  

 
 



76

 
 2 -       .  

 
          

(1) ,   
 -      ,  

    , 
    ,   

      

•   ,  
   

 
•      ,  

      
•     

(2) ,   - 
  ,  
,   ,    

      
       

 

 
•  ,   

     
    , 
    

(3)   -   
,    

     
  ,    

   

•     
-    

•     ,   
   

(4) ,   
 

       

•      
 

•      
 

(5) ,   
 ,    
  ,   

    

•   
•   
•    

 
:     (The National Spatial 

Strategy) 
 

   
   
  2002    

   
 432 386 .  

   
   NSS  2020   

    
 460 000 .  NSS , 

      
  « ». 

    
   

    
       

,    

    
  . , 

 -    
Letterkenny / Derry  

   
 (  5).  

 National Spatial Strategy for Ireland 
2002 – 2020   

 :  
• -   

 ,   
 

•  ,    
  

•    , 
,    



77

 
 1 –    
: National Spatial Strategy for Ireland 2002 – 2020 

 
,   

    
    
 ,  

      
(Letterkenny / Derry, Sligo  Dundalk)  

    
   

  , 
    . 

  ,   
    

 ,   
,   ,  
     

,  . 
   

     
     / 

 ,     
    

   .  
 NSS    
    
      

5000     
  .    

  1500-5000 
,     

,  ,  
     

,    

  
 , 

 NSS,   
    

 .     
,  , 

    
   .   

  
      

 .    
   

 ,   
   

 , 
.     

   
  , 

 , ,  
/   .  

         
    , 

     
       
    

      
.  

    
    

 ,    
  ,  

  



78

     
,     

 .  
,  NSS    

     
   

.  -   
    

      
   

   
   , 

,  ,    
    , 

    
 .  

   
 NSS  

    
, ,   

.  (Dublin City Development Plan 
2016–2022). ,    25-
30     

     
 ,   

   . 
       

 ,  
  , , 

,  .  
     

 , 
   

 , 
     
   -
  .  
  30-   -  

     
,   

  .  
2030      

 «conventionally-fuelled» 
   ,  

     
2050 ;  2030    

   , 
(CO2-free).   30  

   
    

.    
     

  , 
      

    
    

    2030 . 
 ,     
 (    

 ,  , 
 ,   

  .)   
   .  

     
   

 :   
    

 2000-2006 .   
  

, « » , 
       , 

     
  (NSS)   

    
   . 
 ,   

« »/  («gateways»),  
   

,   
. ,    
    

     
     

 :    
-  

  
    

 ,     
 ,   

     
,      

  ,    
     

  «  », 
     

 .   
 ,   

(   )   
 ,   
 , 
   

 .  
       

    



79

   2020   
- .  
     

     
       

  
   .   

  NSS 
,     

  ,  ,  
NSS    

   
     

   , 
. .     

    
  . 

     
 , 

      
,   
,     

. NSS  
    

    
,  , ,  
 ,    

 .  
 

 
   

 
1.   .    .     

. 2009 . 
2.   Demographia World Urban Areas. 13th Annual Edition (2017.04)  
3.  http://www.dw.com/ru/  
4.  https://www.rbc.ru/economics/12/07/2016/578517f49a794718948163ae 
5.   :     .  . .-

.  . . , . . .,  . . .  2015 . 
6.   http://www.irishspatialstrategy.ie/  
7.   http://ego.uapa.ru/ru/issue/2012/03/01/ 
8.   https://www.esri.ie/news/two-speed-recovery-spatial-development-in-ireland/ 
9. Dublin City Development Plan 2016–2022 

(https://www.google.ru/url?sa=t&rct=j&q=&esrc=s&source=web&cd=1&ved=0ahUKEwj74feF
hLzcAhXR0aYKHTJVBr0QFggmMAA&url=http%3A%2F%2Fwww.dublincity.ie%2Fsites%2
Fdefault%2Ffiles%2Fcontent%2FPlanning%2FDublinCityDevelopmentPlan%2FWritten%2520
Statement%2520Volume%25201.pdf&usg=AOvVaw3jNuT9jEoSeHN-Nf_X1ei1) 



80

 -    
   

 
 . ., . . ., , -   , 

 «    » 
 

 . ., . . .,      
«      » 

 
 . .,      

«      » 
 

     , -   
         

        
   -     

 .      
   -      

,      . 
 :   , -   , 

 ,  .  
 

      -
       

 ,      
  ,      

      .     
   -   

      ,  
 . 

 :   ,  -
 ,  ,  .  

 
The article considers the features of the formation of the information and analytical 

system for the development and implementation of the state regional development strategy, 
which improves the validity of determining the values of key indicators, as well as evaluating the 
effectiveness of achieving goals and objectives in the implementation process. The proposals for 
the formation of a unified methodological complex of information and analytical support for the 
development and implementation of the state regional development strategy, its scientific support 
are presented. 
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The article considers the concept of basic rural settlements, socio-economic development 

of basic villages on the basis of monitoring the potential of rural settlements, identified their 
problems, directions of their development, as well as recommendations for the development of 
BRS as centers of economic growth (development of cooperation, non-agricultural activities, 
development of BRS as centers of public and social services). 
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  2017  
 

  
,   

  
 

 
 

  
 

 
,  

% 
 23 18 78,3 
 26 23 88,5 
 16 16 100,0 

 5 5 100,0 
-

 
31 23 74,2 

 17 15 88,2 
-

 
23 20 87,0 

 21 21 100,0 
 40 21 52,5 

 16 16 100,0 
 6 5 83,3 

 31 10 32,3 
-  37 34 91,9 

-  22 21 95,5 
 314 248 79,0 

 
  2017  79%  

   , . . 82,3% 
   

  
.  100%  

  

, , 
   

.    
    

   
  .  

    
  (  53%).  
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  2014- 2016 .  

     
  12     

 2017  353 .  : 8 
  , 10 

  ( ), 
50  , 12 , 208 

 , 43 -
   19  

.   
   

   (39 .  
11%   , 

  ), -
 (37 .  10,5%), 

-  (36 .  
10,2%) .   

   
,    

(2%  7  ), 
 (1,7%),  (5,7%) 

.    
       2017 

  1756   4822 
  .  

    
 24%.     

   
   

 ,   

,    
   .  

    
    
 (43,2%),   

(42,9%),  (32,9%), 
 (32,7%).   , 

   ,   
  2014   

    31,1%, 
. .  7%. 

 
 ,   

,    
 2017      

 39,5% (35,9%  2014 ). 
    

     
 -   

74,6%,   –55,5%, 
 – 53,6%,   -

53,4 %.     
   – 18,2%, 

 -26,4%,  – 
28,8%, -  – 32,7% 

. 
   

   
 (    -

)  101,9  99,3   100 . 
  100    

  -    
    127,7 

,   – 108,1 ,  
 –  105,6.   

    
     – 

88,4   100 .  
  2017    

  428 
 : 8 

, 7    396  
 (  2014     

406 ).    165 075 
 (141 468 .  2014 ).  

   1 110 
,    – 2621,  

  – 161 344 .  
  

   2017   76,8 
  100  (72,6  2014 ). 
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 This article describes the international experience of the development of rural areas of 

the European Union countries such as Germany, France, Italy, Ireland. In EU countries, the 
principle of integrated rural development plays an important role in the concept of sustainable 
development. Key goals, objectives, a package of measures of rural development programs are 
built taking into account the strengths and weaknesses of the development of territories. 

Key words: competitiveness poles, interior regions, partnerships between the city and the 
village, reduction of disproportion, development of entrepreneurship 
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 ,   
 4261 ,  
     

     
  (  60%)   

 24%    
 ( .  1   1). 
     

   
«   

 
 
 

 1:    , 
   ( : DPS elaboration on Istat -  

 2011 ) 
 
 
 

 
 

N % . 
. 

 % 2 % 

  
 

219 2.7 145 21,233,562 35.7 29,519 9.8 

  
 

104 1.3 166 2,466,455 4.1 6,251 2.1 

  3,508 43.4 215 22,202,203 37.4 81,815 27.1 

  2,377 29.4 395 8,953,282 15.1 89,448 29.6 

  1,526 18.9 607 3,671,372 6.2 73,256 24.3 

-   358 4.4 627 916,870 1.5 21,784 7.2 
 8,092 100.0 358 59,433,744 100.0 302,073 100.0 
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The article considers the international experience and approaches in diversification of 

the RIA procedure depending on the type of regulation, legislative exceptions, the type of 
regulatory instruments. Currently the Republic of Kazakhstan actively introduces the Regulatory 
Impact Analysis in the law-making process at all levels of public administration. This procedure 
improves the quality of the legislation and facilitates business development, lifting unreasonable 
restrictions and expenses. In fact, the multialternative (multistage) RIA procedure is already 
applied in the law-making process of Kazakhstan and is required only to be institutionalized, and 
the measures to achieve it are suggested by the author. 

Keywords: Entrepreneurship, business, regulatory policy, Regulatory Impact Analysis.  
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The article is devoted to methods of ensuring property liability of self-regulatory 

organizations in the Republic of Kazakhstan. The authors have analyzed international practices 
of ensuring property liability of SRO to consumers. The article deals with practical 
recommendations and mechanisms of ensuring property liability of SRO to consumers on each of 
the methods.  

Key words: self-regulatory organization, entrepreneurial activity, indemnification fund, 
legal liability insurance. 
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The article considers various ways to assess market attractiveness for an entrepreneur. 

Market attractiveness criteria in terms of sales potential in the long term, product marketability, 
consumers' demand and prefeence, competitive environment, barriers, trends and business 
opportunities were analysed. 

Keywords: entrepreneurship, market assessment, market attractiveness, marketing 

Within the framework of state support 
for small businesses, the issue of increasing 
the efficiency of state-invested funds in the 
development of business start-ups and the 
expansion (diversification) of existing 
enterprises through a system of consulting 
support for these business initiatives remains 
still relevant. 

Since the purpose of any business is to 
generate income, the issue of a business 
incidence is the issue of finding the most 
profitable type of business with a low barrier 
to entry. 

From the perspective of modern 
marketing, the common types of business are 
those types which are otherwise called as the 
appealing markets of products, goods and 
services production and sales. 

The attractiveness of the market for 
the production and sale of products, goods 
and services is a concept that describes the 
possibility of obtaining a long-term and stable 

level of sales and profits for a company in a 
certain market segment. 

Assessment of attractiveness level of 
the market for the production and sale of 
products, goods and services means the 
assessment of the feasibility of opening a 
business, adopting a strategy for renewal and 
change in activities. 

The assessment of the attractiveness of 
the industry, market or specific business 
segment is carried out for: 

- understanding the prospects for the 
development of the industry and assessment 
of income over the long term, 

- assessing the feasibility of entering 
the market and analyzing prospects of the 
company in the segment, 

- analyzing the level of market risks, 
- as well as prioritizing business areas 

(if the company operates in several markets). 
The global practice has various ways 

to assess the market. From the position of the 
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marketing approach, a five-step approach to 
determining the criteria for assessing the 
attractiveness level of the market for the 
production and sale of products, goods and 
services seems appropriate. 

 The first stage is a set of 
indicators describing the potential for sales. 

 The second stage is a set of 
indicators describing the market potential in 
terms of demand. 

 The third stage is a complex of 
factors describing the conditions of 
competition. 

 The fourth stage is a complex 
of factors describing market trends. 

 The fifth stage is a complex of 
factors that assess the competitiveness of a 
product, work or service. 

Grading in this context is related to the 
business (starting or operating) for which 
there is a need to analyze and assess the 
attractiveness of a particular market. In this 
sense, the first three steps are key steps for 
startups. 

Step 1 
The group of criteria at this stage 

characterizes the attractiveness of the market 
in terms of the potential of sales in the long 
term (at least 3 years). Factors in this group 
include: capacity and growth rate of the 
market, segment profitability, market 
maturity level and the rate of change in the 
industry. 

 
Table 1 

 
Market 

attractiveness 
criterion 

Description 

Segment capacity 
(KZT) the higher the segment size, the higher the potential sales in the market 

Segment growth rate 
(%) 

the higher the growth rate of the segment, the higher the chances of 
increasing sales 

Segment yield (%) the higher the potential profitability of a business in the segment, the 
higher the level of income of the company 

Market maturity the lower the maturity of the market, the higher the prospects for 
business 

The rate of market 
conditions change 

the higher the rate of changes in market conditions (changes in 
technology, demand, competition factors), the higher the need for 
constant adaptation to new market realities and higher costs of 
adaptation 

  
Step 2 
The group of indicators at this stage of 

a business (industry) attractiveness describes 
the potential of the segment in terms of 
demand and consumer preferences. The 
factors of this group include: the size of the 
target audience, penetration36 of products, 

36 Penetration – market penetration – a measure of the 
extent to which products or advertising has covered 
individuals in a given geographical area or in a given 
market; in trade – the share of buyers who buy goods 

frequency of use, the presence of hidden 
demand, customer loyalty, solvency of the 
audience, elasticity and constancy of demand 
for the product. 

of a certain product category, of the total number of 
store (network) buyers.
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Table 2 
 

Market attractiveness 
criterion Description 

Size of the target 
audience (thousand 
people) 

the higher the size of the audience for which the product is offered, 
the higher the potential volume of sales in the market 

Penetration of the 
goods (%) 

the lower the % use of goods among consumers, the higher the 
growth potential of sales 

Frequency of use the lower the frequency of use, the higher the potential for sales 
growth 

Hidden demand the presence of unmet needs indicates free market niches in the 
segment 

Loyalty level the higher the dissatisfaction with the existing level of goods in the 
market, the easier it is to switch consumers from competitors 

Income level of 
consumers 

the higher the economic stability and solvency of consumers, the 
more stable the possible growth of the business 

Demand elasticity low sensitivity of demand to the price allows setting a premium to 
the price, minimizes the risk of price competition 

Demand regularity 

the lower the constancy of the level of demand (seasonality, 
discontinuities in consumption, the dependence of demand on 
fashion trends), the higher the risk of obtaining an unstable income 
level 

  
Step 3 
The group of criteria at this stage for 

assessing the attractiveness of a business 
describes the conditions of competition and 
the presence of barriers in the industry. 
Indicators of the strength of competition 
include the availability of substitute products, 
the number of players in the industry, the 

variability of the product range, the 
possibility of raising prices and monopolizing 
sales channels, the presence of well-known 
brands, the size of advertising budgets, 
manufacturability and flexibility of 
competitors, limited access to resources and 
government protectionism. 

 
Table 3 

 
Market attractiveness 

criterion Description 

Presence of substitutes 
for the goods 

presence in the market of goods offering similar properties, but at a 
lower price, complicates attracting consumers to the company 
product 

Number of players the more players in the industry, the harder it is to capture a high 
market share 

Variety of assortment 
the higher the variety of assortment on the market, the more 
difficult it is to differentiate own product from competing products 
and find a working competitive advantage 
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Opportunities to raise 
prices 

the lower the potential for higher prices, the lower the rate of return 
in the segment 

Monopolization of 
distribution channels 

the higher the monopolization of sales channels, the more difficult 
it is to introduce a new product to the target audience 

Presence of famous 
brands 

the higher the brand awareness of companies in the market, the 
more resources will be required to switch consumers to the 
company product 

Level of investment in 
support of the product 

the higher the level of advertising investment in the industry, the 
more difficult it is to bring an unknown product to the market 

Level of 
manufacturability of 
players 

the higher the technological equipment of the players, the more 
difficult the competition 

Players mobility level the faster players can respond, the more difficult it is to compete in 
the market 

Resource constraints 

restrictions on access to resources (for example, labor resources - 
qualified personnel, financial resources - loans) or raw materials 
required for the production of goods, reduce the attractiveness of 
the market 

State restrictions the higher the restrictions and state intervention in the industry, the 
lower its profitability and attractiveness for the company 

  
Step 4 
The group of factors t at this level of 

the industry attractiveness assesses the trends 
and describes the business prospects in the 

market. The indicators that can assess the 
attractiveness of the market in the long term 
include: 

 
Table 4 

 
Market 

attractiveness 
criterion 

Description 

Demand description
changes in preferences, values and lifestyle of consumers can lead to a 
decline in demand for goods and the abandonment of the company 
product 

Audience size reducing the number of audience in the segment will lead to a decrease 
in demand for goods 

Audience solvency 
decrease in the solvency of the market audience may lead to a decrease 
in the frequency of use of the product, switching to cheaper analogues or 
refusing to use the product category 

Probability of new 
players entry 

Prospects for entry of new strong players increase the risk of toughening 
competition and reducing the profitability of the industry 

Cheap substitutes 
the growth of low-value of competitors offers reduces the profitability 
of the industry and increases the risk of switching price-sensitive 
consumers 
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State influence 
increasing state restrictions: waiting for the introduction of more strict 
rules for functioning in the market, new legal acts increase the risk of 
existence in the industry and reduce business profitability 

Macro environment 
factors 

economic crisis, change of power, climate change, hardening of climatic 
conditions can be considered as a potential risk of decline in profitability

Slowdown in 
market growth 

the lower the market growth potential in the long term, the lower the 
attractiveness of the industry 

Cost dynamics the projected increase in production costs reduces the profitability and 
attractiveness of the target market 

Technology change technology change or the expected technological breakthrough can 
significantly change the balance of power in the industry 

  
Step 5 
The group of factors of the fifth stage 

assesses the competitiveness of the goods of 
the company. Assessment of the 
attractiveness of the market segment can not 
be carried out without analyzing the prospects 
for the company products in the segment. 
Even a very attractive segment of the market 

can be absolutely unsuitable for a company if 
it does not have the right product, the 
necessary level of competence and resources 
to work in the segment. Therefore, the final 
stage of the analysis of the attractiveness of 
the market is the assessment of the 
competitiveness of goods, which can be 
carried out according to the following criteria: 

 
Table 5 

 
Market 

attractiveness 
criterion 

Description 

Product quality the company product is able to satisfy the key needs of consumers in 
the target market at an effective level

Uniqueness of the 
product 

the company product has a sustainable competitive advantage over 
competitors

Brand power the company product has a high level of knowledge, positive 
associations and a good image among the target audience 

Resources endow 
the company has sufficient resources to operate in the market: staff 
qualifications, access to finance, marketing opportunities, access to 
market technologies

Competence level the company has sufficient competence to operate in the segment

Speed of response the company is able to respond to market changes quickly and in a 
timely manner

Price level and profit the company is able to sell its goods on the market at market prices 
with a good rate of return

Promotion of goods the company is able to maintain, advertise and develop its product at a 
competitive level

Distribution of goods the company is capable of building the necessary distribution system 
for a product to make it accessible to the target audience 
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Thus, in an attempt to identify the 
most common business markets, especially in 
the small and medium business environment, 
an important step in the decision to open a 
business is to conduct a multifactor analysis 
of the market for goods, works and services. 

Unconditionally, a small business, for 
the most part, does not conduct such analysis 
on its own. 

Such an analysis should be part of the 
ongoing state support. For example, in the 
framework of non-financial business support 
of Business Road Map - 2020 Unified 
Business Support Program, when such 
analysis is publicly available and can be used 
to make a decision to start a business. 
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The article analyses development of medium business in Kazakhstan. Authors revealed a 

number of major issues impeding expansion of medium business. Special attention is given to the 
analysis of financial and economic activity indicators of medium-sized enterprises. The article 
offers recommendations on further development of medium business, self-regulation and 
alternative management instruments. 

Keywords: medium business, share of medium business, income of medium business, 
medium business support mechanisms
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 This article discusses the development of entrepreneurship at the regional level. A 
special place are given to the Message of the President N.A. Nazarbayev’s to the people of 
Kazakhstan, broad support for small and medium-sized businesses, which contributes to the 
development of the national economy, to creation of the new jobs and the reduction of 
unemployment, and the saturation of the market with goods and services. Priority areas are the 
promotion of entrepreneurial initiatives, microcredit, subsidies, digitalization, increasing output 
and export of products, the creation of new jobs, the development of mini-plants and various 
production cooperatives in the agro-industrial complex.  

Key words: entrepreneurship, cooperatives, microcredit, subsidies, digitalization.     
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The article attempts to identify trends in the development of modern family and marriage 

relations, family planning issues and fertility of Kazakhstanis. 
Keywords: family, marriage, childbirth, planning, social values and attitudes 
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